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The Board of Education believes that all reasonable means should be employed to keep the public informed on matters
of importance regarding District policies, finances, programs, personnel, and operations. It Is the purpose of this policy

to provide the ways and means to accomplish this purpose.

The Superintendent shall direct an information program designed to acquaint the citizens of the community and

general public with the achievements and the needs of the schools.

Toward this end, the Board shall provide parents or guardians and other District residents opportunities for orientation
and information regarding State regulations and local school procedures, and will utilize, insofar as practical, all
appropriate means and media to achieve this end.

Legal

http://www.boarddocs.com/oh/fcs/Board.nsf/Public ?open&id=policies

R.C. 3301.0714, 3301.078, 3302.01 - .08, 3313.94
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9700 - RELATIONS WITH SPECIAL INTEREST GROUPS

Any request from civic institutions, charitable organizations, or special interest groups which Involve such activities as
patriotic functions, contests, exhibits, sales of products to and by students, sending promotional materials home with
students, graduation prizes, fund raising, and free teaching materials must be carefully reviewed to ensure that such

activities promote student interests,

It is the policy of the Board of Education that students, staff members, and District facilities not be used for promoting
the interests of any nonschool agency or organization, public or private, without the approval of the Board or its
designee; and any such approval, granted for whatever cause or group, shall not be construed as an endorsement of
said cause or group by this Board.

A. Political Interests

All materials or activities proposed by outside political sources for student or staff use or participation shall be
reviewed by the Superintendent on the basis of their educational contribution to part or alf of the school
program, benefit to students, and no such approval shall have the primary purpose of advancing the special
interest of the proposing group.

The Board shall permit the use of educational materials, programs, and equipment which contains commercial
messages providing the content of such messages and the manner of presentation has been approved by the
Superintendent and is in compliance with the District's administrative guidelines.

In addition, the Board shatl permit school organizations and/or school-affiliated groups to sell space in District
facilities, on District property, or in District publications for the express purpose of advertising the products or
services of a commercial organization, providing the content of such advertisements and the manner of their
presentation has been approved by the Superintendent and is in compliance with the District's administrative
guidelines.
Qutside speakers representing commercial organizations will be welcome only when the commercial aspect is
limited to naming the organization represented and the subject matter advances the educational aims of the
District.

B. Contests/Exhibits

The Board recognizes that contests, exhibits, and the like may benefit individual students or the District as a
whole, but participation in such special activities may not:

1. have the primary effect of advancing a special product, group, or company;

2. make unreasonable demands upon the time and energies of staff or students or upon the resources of
the District;

3. involve any direct cost to the District;

4. interrupt the regular school program unless the student body as a whole derives benefit from such
activities;
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5.

cause the participants to leave the Schouol District, unless:

a. the Board's Policy 2340 - Field and Other District-Sponsored Trips - has been complied with In all
aspects;

b. the Board has granted special perrission;

c. the parents of a minor student have granted their permission.

C. Distribution/Posting of Literature

No outside organization or staff member or student representing an outside organization may distribute or post
literature on that organization’s behalf on trict property either during or after school hours without the
permission and prior review of the Superintendent.

The Superintendent shall develop administrative guidelines that:

1.

2.

establish criteria concerning distribution or posting of student materials;

address distribution or posting of materials employees wish to distribute on behalf of an employee
organization in compliance with the terms of negotiated collective bargaining agreements;

prohibit the use of the District or school mail system by the community, students or staff for distribution
of nonschool-refated materials uniess authorized by the Superintendent;

prohibit distribution of materials from any profit-making organization to students to take home to their
parents unless authorized by the Superintendent;

permit flyers and notices from outside non-profit organizations to be made available for students to
pick-up at the literature distribution rack/table by the school building's office, under the following
circumstances:

a. the fiyer/notice publicizes a specific community activity or event that is age-appropriate for the
students that attend the school;

b. if the event or activity is religious in nature, the flyer may not contain a proselytizing message
(i.e., a message that promotes and/or advocates the benefits of the specific religion),

c. the organization submits the number of copies of the flyer that it wants placed in the literature
distribution rack/table;

d. the organization shows the building principal its 501(C)(3) or other proof of non-profit status,
and the principal confirms that the fiyer/notice does not overtly advocate or entice support for
any religlous organization;

e. No student shall be required to take any of the flyers/notices placed in the literature/distribution
rack/table, and the rack/table shall contain a clear notice that the Board does not support or
endorse any of the organizations and/or activities/events identified in the fiyers/notices.

f. establish and clearly communicate the time, place, and manner restrictions concerning the
distribution of all nonschool-related materials.

D. Solicitation of Funds

Any outside organization or staff member representing an outside organization desiring to solicit funds on
school property must receive permission to do so from the Superintendent.

Permission to solicit funds will be granted only to those organizations, individuals or staff members who meet
the permission criteria established in the District's administrative guidelines. Salicitation must take place at
such times and places and in such a manner as specified in the administrative guidelines. In accordance with
Board Policy 5830, no District student may participate in the solicitation without the Superintendent's approval.

http://www.boarddocs.com/oh/fcs/Board.nst/Public?open&id=policies 8/9/2017




BoardDocs® PL Page 3 of 4

7.

. The Board disclaims all responsibility for the protection of, or accounting for, such funds.

Solicited funds are not to be deposited in any regular or special accounts of the District.

. A copy of this policy as well as the relevant administrative guidelines shall be given to any individual

granted permission to solicit funds on District property.
This policy does not apply to the raising of furds for District-sponsered or school-sponsored activities,

Use of the name, logo, or any assets of the District, including, but not imited to facilities, technology, or
communication networks, is prohibited without the specific permission of the Superintendent.

Crowdfunding activities aimed at raising funds for a specific classroom or school activity, including
extracurricular activity, or to obtain supplemental resources {e.g., supplies or equipment} that are not
required to provide a free appropriate public education to any students in the classroom may be
permitted, but only with the specific approval of the Superintendent,

Al crowdfunding activities are subject to the procedures/guidelines in AG 6605.

k. Prizes/Scholarship

The Board of Education is appreciative of the generosity of organizations which offer scholarships or prizes to
deserving students In this District. But, in accepting the offer of such scholarships or prizes, the Board directs
that these guidelines be observed:

1.

2,

No information either academic or personal

shall be released from the student's record for the purpose of selecting a scholarship or prize winner
without the permission of the student who is eighteen (18), or the parents of a student who is younger
in accordance with the Board's policy on student records.

. The type of scholarship or prize, the criteria for selection of the winner, and any restrictions upon it shall

be approved by the Superintendent.

. The principal, together with a committee of staff members designated by the principal, may be involved

in the selection of the recipient and, if agreeable to the sponsoring organization, the selection shall be
left entirely to the principal and staff committee.

F. Sale of School Supplies

In determining the appropriateness of the sale of school supplies by organizations other than the School
District, the Board requires that:

1.

2.

3.

4,

the organization have a purpose which will benefit the School District and its students;

the organization's planned activities are clearly in the best interest of the School District and its
students;

the organization has submitted the foliowing information and assurances on the form provided by the
District: a statement noting the purpose of the organization, financial accountability assurances, and use
of facility assurances.

All funds generated by the sale of such school supplies shall be kept separate from other activity funds
or other transactions of the Board.

G. Surveys and Questionnaires

Neither District-related nor nondistrict-related organizations shall be allowed to administer a survey or
questionnaire to students or staff unless the instrument and the proposed plan is submitted, in advance, to the
Superintendent. If approved, a copy of the results and the proposed manner of their communication are to be
provided to him/her for review and approval before they are released.
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Students shall not be required to complete surveys to provide marketing information to vendors, or distribute
to vendors any personal information of students, including but not limited to names, addresses, and teiephone
numbers, except as may be required by law. In addition, the District shall not enter into any contract for
products or services, including electronic media services, where personal information will be collected from the
students by the providers of the services.

See also Policy 2416 and AG 2416,

© Neola 2016

Legal R.C. 3313.75-.78
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9700.01 - ADVERTISING AND COMMERCIAL ACTIVITIES

The purpese of this policy is to provide guidelines for the appropriate and inappropriate use of advertising or
promoting of commercial products or services to students and parents in the schools.

"Advertising” comes in many different categories and forums and is defined as an oral, written or graphic statement
made by the producer, manufacturer, or seller of products, equipment, or services which calls for the public's attention
to arouse a desire to buy, use or patronize the product, equipment, or services, This includes the visible promotion of

product logos for other than identification purposes. Brand names, trademarks, logos or tags for product or service
identification purposes are not considered advertising.

The Board of Education may permit advertising in School District facilities or on School District property in the
following categories or forums in accordance with the guidelines set forth herein:

A. Product Sales:

1. product sales benefiting a district, school or student activity (e.g., the sale of beverages or food within
schools);

2. exclusive agreements between the District and businesses that provide the businesses with the
exclusive right to sell or promote their products or services in the schools {e.g. pouring rights contracts
with soda companies);

3. fundraising activities (e.g., short term sales of gift wrap, cookies, candy, etc.} to benefit a specific
student population, club or activity where the school receives a share of the profits.

B. Direct Advertising/Appropriation of Space:
1. signage and billboards in schools and school facilities;

2. corporate logos or brand names on school equipment (e.g., marquees, message boards or score
boards);

3. ads, corporate logos, or brand names on book covers, student assignment books, or posters;
4, ads in school pubilications (newspapers and yearbooks and event programs);
5. media-based electronic advertising (e.g., Channel One or Internet or web-based sponsorship);
6. free samples (e.g., of food or personal hygiene products}.

C. Indirect Advertising:

1. corporate-sponsored instructional or educational materials, teacher training, contests, incentives, grants
or gifts;

2. the Board approves the use of instructional materials developed by commercial organizations such as

films and videos only if the education vajue of the materials outweighs their commercial nature. The
films or material shall be carefully evaluated by the schoof principal for classroom use to determine
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D.

whether the films or materials contain undesirable propaganda and are in compliance with the
guidelines as set forth above.

Market Research:
1. surveys or polls related to commercial activities;
2. internet surveys or polls asking for information related to commercial activities;

3. tracking students’ internet behavior and responses to questions calling for personal identification at one
or more websites;

It is further the policy of the Board that its name, students, staff members and District facilities shall not be used for
any commercial advertising or otherwise promoting the interests of any commercial, political, nonprofit or other non-
school agency or organization, public or private, without the approval of the Board or its designee.

Any commercial advertising shall be structured in accordance with the General Advertising Guidelines set forth below.

General Advertising Guidelines

The following guidelines shall be followed with respect to any form of advertising on school grounds:

A.

When working together, schools and businesses must protect educational values. All commercial or corporate
involvement should be consistent with the District's educational standards and goals.

Any advertising that may become a permanent or semi-permanent part of a school requires prior approval of
the Board.

The Board reserves the right to consider requests for advertising in the schools on a case-by-case basis.
No advertisement shall promote or contain references to alcohol, tebacco, drugs, drug paraphernalia, weapons,
or lewd, vulgar, obscene, pornographic or illegal materials or activities, gambling, violence, hatred, sexual

conduct or sexually explicit material, X or R rated movies, or gambling aids.

No advertisement shall promote any specific religion or religious, ethnic or racial group, political candidate or
baltot issue and shall be non-proselytizing.

No advertisement may contain libelous material.

No advertisement may be approved which would tend to create a substantial disruption in the school
environment or inhibit the functioning of any school.

No advertisement shall be false, misleading or deceptive.
Each advertisement must be reviewed in advance for age appropriateness.

Advertisements may be rejected by the School District if determined to be inconsistent with the educational
objectives of the School District, inappropriale, or inconsistent with the guidelines set forth in this policy.

. All corporate support or activity must be consistent with the Board's policies prohibiting discrimination on the

basis of race, color, national origin, religion, sex, disability, or age, and must be age-appropriate.

Students shall not be required to advertise a product, service, company or industry.

. Advertising will not be permitted on the outside or the inside of school buses.

The Superintendent or designee Is responsible for screening all advertising.

. The Superintendent or designee may require that samples of advertising be made available for inspection.

The inclusion of advertisements in Schoel District publications, in Schoal District facilities, or on school district
property does not constitute or imply approval and/or endorsement of any product, service, organization, or
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activity.

Q. Final discretion regarding whether to advertise and the content and value of the materials wili be with the
Board.

In addition to the guidelines set forth in this policy, the Superintendent shall prepare administrative guidelines
addressing the Criteria for Commercial Messages and the process by which advertising shall be accomplished. (See AG
9700B.)

Accounting
Advertising revenues must be properly reported and accounted for.

© Neola 2007
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